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MARKET TRENDS AND INDUSTRY DRIVERS

Focus on Productivity
Productivity seen as critical to pitch more 
business and service more clients

Talent Retention
Attracting and retaining talent is essential to 
growing AUM

Drive to Customer Centricity
Focus on digital services across multiple 
channels – mobile and personalized 
recommendations

Regulation 
Regulation raising the bar on suitability 
and conflicts of interest

Shift in Demographics
Millennials becoming the largest generation 
and women controlling a larger share of assets

Competition from new entrants
Digi banks, Digital portfolio management 
platforms as well as non-financial players 
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DIGITALISATION OR DIGITAL TRANSFORMATION?

Client on-boarding process
Work towards ensuring the client 

onboarding process is fast, 
convenient, secure and digital

Portfolio review process
Using digital platforms and tools to 
run interactive portfolio reviews with 
clients, as opposed to paper based 

Hybrid engagement model
Offering clients and advisors a 

unified platform where they can work 
collaboratively on Advisor and Self 

Directed initiatives
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WHY IS IT IMPORTANT?

* Key findings from the 2022 Refinitiv Wealth Survey titles “Getting Personal: How wealth firms can attract and retain the modern investor”
* Results from over 1,500 global investors (33% in Asia, 70:30 Mass Affluent:HNW)
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WHERE DO I START …

5. Execute
If you have set the right framework, execution 
will mean staying committed is less of a 
challenge on what will be an executing and 
challenging journey

1. Define the meaning
As a firm, agree on the meaning of each 
“Digital” term and agree on which initiatives fit 
where … with a focus on outcomes

3. Establish the “how”
Decide the overall strategy on how you 
position the firm to move from current state to 
desired state (using the previous steps)

2. Assess your current capabilities
Complete an assessment of your current 
business, across the entire resource stack 
including technology, process and people

4. Prepare the business
This includes getting the right buy-in across 
the organisation, setting a roadmap, having 
the right talent in place and communicating 
the vision clearly and effectively 



40BILLION
MARKET DATA
UPDATES DELIVERED
EVERY DAY

Refinitiv is a world-leading provider of financial 
market data and infrastructure, serving over 
40,000 institutions in over 190 countries

2,000
WEALTH 
CLIENTS

180K
WEALTH 
DESKTOP 
USERS

600 +
Wealth clients globally rely on us to 
enrich their client web and mobile apps 

3.5MILLION
REUTERS NEWS HEADLINES 
ACROSS 
45,000 COMPANIES 10 of the top 10 firms by investor 

satisfaction in the U.S. are powered by 
Refinitiv Wealth Management Solutions
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